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City Cultural Department Receives 2 National Marketing Awards

For the fifth year, the City of Slidell’s Department of Cultural & Public Affairs has been honored for its marketing efforts by a national organization, the City-County Communications and Marketing Association (3CMA). 

The department of Cultural & Public Affairs received a prestigious Savvy Award, first place honors in the category of Marketing and Tools/Community Issues for its “Slidell:  the Forgotten City” campaign, which was designed to draw attention to Slidell in the aftermath of Hurricane Katrina.  

The marketing efforts included the “Day of Destruction” DVD, “Message of Hope” story and countless press releases sent to elected officials and news publications, television and radio stations, specialty publications and relief operations throughout the United States. The campaign also was  awarded the coveted President’s Award, which is presented to one entry singled out as the most outstanding marketing campaign in any category. 

The awards recognize outstanding local government achievements in communication, public sector marketing, and citizen-government relationships.  The awards were presented Thursday, October 12 at the 18th Annual 3CMA conference in Dallas, TX.  

The Savvy Awards competition is sponsored by 3CMA and is held in conjunction with the National League of Cities.  The competition drew over 800 entries in varying categories from cities and counties across the United States.  

In honoring the “Forgotten City” campaign with the President’s Award, the judges stated, “It wasn’t Hurricane Katrina that put Slidell on the map for all to see.  It was a no-budget, but very effective, DVD that showed a small community resolved to rebuild.  New Orleans had gotten all of the attention, and suddenly everyone knew about Slidell’s efforts.  No one will forget them.”

Department Director Kim Bergeron was speechless when receiving the award.  

“We were honored to learn we had won the Savvy,” she said, “because all of these efforts came at a time when our resources—both financial and staff-wise—were bare bones.  I never imagined we’d also receive the President’s Award, especially since the combined cost of all of our efforts was under $300 for national exposure.  Considering we were up against campaigns that cost tens of thousands of dollars, it’s really the ultimate honor.”    

CULTURAL AWARDS – ADD ONE

This marks the second time the Department of Cultural & Public Affairs has received the prestigious President’s Award, and marks the fourth Savvy in the department’s collection of awards.  The department has also received two Silver Circle Awards (Second Place) and three Awards of Merit (Third Place) in prior years. 

“We were shocked the first time we won this award,”  stated Bergeron.  “To win a second time just a few years later is unbelievable.  It’s surreal.” 

The President’s Award, along with the city’s first Savvy Award, were received by the Department in 2003 in recognition of the Arts Evening 2002 Marketing Campaign created by Bergeron, who was serving as the city’s Media Specialist at that time, and then-Department Director Kelli Gustafson.  

Bergeron also was asked to present her “Forgotten City” campaign at the national convention.  She concluded the presentation with the “Day of Destruction” DVD which tells Slidell’s story.  

“I think so many of the people at the convention had experienced Katrina from the outside, that for them to have the opportunity to hear and see things from an inside perspective made it very up close and personal,” she said.  “You could have heard a pin drop.”

The nine-minute “Day of Destruction” DVD features poignant interviews with Slidell Mayor Ben O. Morris, Police Chief Freddy Drennan, Fire Chief Larry Hess and a number of city employees and Slidell citizens in the aftermath of Katrina, along with a photo montage that illustrates some of the city’s damage.  The project was produced by Bergeron a month after Hurricane Katrina at no cost to the city, thanks to Charter Media and the Greater Slidell Area Chamber of Commerce.  

The video also has been honored with a prestigious Telly Award, a national award that recognizes outstanding local, regional, and cable TV commercials and programs, as well as the finest video and film productions.   It can be seen on the city’s website at www.slidell.la.us.  

A copy of the DVD is also being provided as a thank you gift to individuals and corporations who donate $20 or more to the City of Slidell’s Relief Fund through the Department of Cultural & Public Affairs.

For more information on the department and the programs it facilitates, please contact (985) 646-4375 or visit the city’s website.
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